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Introduction

FO LL OW US!  @CE MCOR P ORATI ON

TAY LOR  K AR KL I N
S OCI AL  MEDI A MANAG ER



Social Media and the Buyer Journey

4.89 billion people use social media worldwide
 
75.78% of consumers have used social media to 
search for or discover products, brands, and 
experiences.

71% of consumers are more likely to recommend a 
brand to others if they have a positive experience on 
social media.
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Paid Social Strategy
I SO  W EBI NA R  P R O MOT IO N



Measuring 
Success





Thank You!
LOO K ING  TO EL EVATE YOUR  SO CI AL 

MED IA G AME  AND S ALES  S TRATEGY ?

TUNE  INTO T HE  SO CI AL SCO OP !
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